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Boy, were we surprised!

Up to now, we've showed some of the thousand little ways
“Scurtcn” Braxo Tape helps create happy moments . . . mainly for us.
Here's one way we never dreamed af !
W hen we figured aut how much loot he got away with,
we reached for the decanter that says “Scorcu™!
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VITAL FEATURES

MAD'S MODERNIZED TEXTBOOKS... 4

One way to improve educa-
4 . tion is to make textbooks
< mara interesting. One way

w& A% o to improve MAD magazine
/ is to make it less often.

SPECIALIZED BREAKFAST FOODS. .. .10

— Y

E\ We note that industry has
g skipped ‘breakfast” in an
: era of ‘“‘specialization’.
After this article, you
p{ will ckip braakfast, teo.

ADULT TV CARTOONS. . .. ......... 15

This new TY trend is the
result of a survey which
showad that adults watch
kiddie carioons. Actually

-4 there’'s nothing better!

IMPROVING AMERICA'S PRESTIGE. . .20

=~ MAD offers suggestions
for improving America's
prestige abroad, ignores
one important suggestion:
don’t tell ‘em about MAD!

We saw a one-minute TY
commercial, figured out
' what happened the minute
") ofter it, and wrote this
article one minute later.

MAGAZINE CIRCULATION DRIVE. . . .31

Magazines spend millions
of dollars acquiring and
holding subscribers. MAD
spends next to nothing on
an article exposing them.

HOW TC READ A GOSSIP COLUMN. . 41

Gossip columns prove that
several well-chosen words
are worth one distorted
picture, aond two wrongs

This new movie—produced,
directed, and <tarring
John Wayde—gave us the
impression he obviously
remembers another Alamo.
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[ just told a Passenger
WHERE TO GET OFF!

Mainly because he didn't leave
his copy of MAD on the seat!)

If you're like Fletcher the Conductor,
you're definitely on the “wrong track."”
You'll have to “switch’ your thinking,
because nobody leaves MAD behind. So
stop looking for that “free ride" and

SUBSCRIBE
TO MAD

——— e = USe COUpon or duplicate = — = - -

MAD SUBSCRIPTIONS
225 Lafayette Street
New York 12, New York

| enclose $2.00. Please enter my name
on your subscription list, and send the
next nine issues of MAD to me by mail.
Though you may call this deal a '‘fare”
shake, | figure I've been “‘railroaded’'!

NAME

ADDRESS

ciTY ZONE.

STATE
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LETTERS DEPT.

A MEASURE OF DURABILITY
My family has enjoyed every issue of
your publication for a number of years.
We feel thar it helps to bring a lirtle
sanity iato this troubled world. One of
the measures of the durability of a Na-
uon’s greatness 15 s ability to laugh
ac itself. Ronald Garrett
San Jose, Calif.

NO PROBLEM

My father thinks your magazine is stupid,

idiotic, and a waste of money. Buc 1 still

like it! He tells me to stop buying it. But

I sull bring it home! What should 1 do

Mark Uslan

New Milford, N. J.»

abour this?

Nathing! You're doing fine!—Ed.

GERM OF AN IDEA

My congratulations on "A MAD Peck
Through The Microscope.” I was amazed
to see your great new discoveries caoncern-
ing the world of living things found in
the blood. I guess it takes a dor o know
a clot! Raymond Aaron

Toronto, Canada

A MAD DISCOVERY

We just discovered MAD recendy . . .
because we saw thar it was “good, clean
fun™ for our boys to read. They laugh
themselves sick over it

Mrs, E. O'Dannell

Waukegan, Hlinois
That's good. clean fun if we ever heard of
anyl—Ed.

PLEASANT DISCOVERY

After reading your latest issue, [ was
pleased to discover thar it had a happy
ending. Mainly, I was very happy when
Danny Klayman
Minneapolis, Minn,

it was over with,

HAVE FIRST NAME—WILL TRAVEL

In "Guest Shots” (#061) you state
that Paladin has no first name, Actually,
his first name is "Wire"! If you warch
carefully, you'll sce that his card says:
“Wire Paladin, San Francisco.”

T. Neal
Aldergrove
Brirish Columbia, Can

A SCREWY MISTAKE

Counter-clockwise?

On page 40 of issue 61 ("MAD's
Deo-le-Yourself Auto Repair Manual”),
writcr-artist David Berg made a slighe
error in telling how to adjust the horn.
He said to turn the adjustment screw in
a “counter-clockwise direction,” but in
the inset, he shows an arrow pointing ina
clockwise dircction. How come?

Jim Stewart
Niagara Falls, Ont.

Mr. Berg's clocks run backwards!—Ed,

CRUMPLED PLAYKID FOLDOUT

Thought your Miss March “Playkid
of the Month” had very shapely legs.
What's this about one-in-200,000 fold-
outs being crumpled in the printing
press? I've rummaged thiough thousands
of copies of MAD #61, and haven't
found one crumpled foldour yet

George 1zo0
Barbcreon, Ohio

ASKING FOR REFERENCES

Throughout the trash-ridden pages of
your magazine, you continually imitate,
satirize, or make reference to well-known
magazines, newspapers, TV shows, and all
thar jazz. What I'd like to know is: When
arc the clods from all that jozz going to
make reference o Mad?

Daniel Cleveland
Stoneham, Mass.

When they name it in their law suitsl—Ed.

PRICES
SLASHED!

Yes, discount stores everywhere are
slashing prices, but we stubbornly
continue to demand 25¢ for a full-
color picture of Alfred E. Neuman.
Lucky for us these discount stores
refuze to carry them . . . g0 if you
want one, you'll have to send 25¢
to: Dept. “What—Color?”', ¢/o MAD,
225 Lafayette St., New York 12, N.Y.



**The moon hos o strong effect upon the tides, ond the untieds,

BURNED UP
For years now, I've tried to get a letter
published in your crumby magazine with-
out success, and I've come o the follow-
ing conclusion: Letters never reach the
editor’s desk because Dept. 61, Room 706
15 the incinerator! Greg Roberson
Long Beach, Calif.
That may be truel Certainly. MAD’s editor
eanstantly makes an ash of himselfl—Ed.

NOT BURNED UP

You might like to know that MAD
1s indestructible. A drugstore in Atken
burned down recently, and it was a roral
loss. Except for a pile of MAD magazincs,
which came through untouched by the
blaze! Rick Frommer

Aiken, 5. C.

That's because MAD is all wet to begin
withl—Ed.

MAD PROGNOSIS
I've been reading your great magazine
for alyout five years now, and you seem to
be getting herrer all the time!
Poncho Galvar
Somerville, Ala.
Either that, ar you'ra getting worse all the
time! —Ed.

—

MAD STAFF WORK

W hy is it that every time | see a picture
of the MAD stafl in the magazine, they're
always lounging around sleeping, or do-
ing nothing. If this is true, how in heck
do you get the magazine our?

Kenny Mac Farlane
No Address Given

Beats us!=—Ed,

A READING QUESTION

The other day, | was reading my
copy of MAD during English Class. The
teacher spotted me and took the magazine
away. Later, he rold me he would return
it after he finishes reading it. Can he do
that? Mike Denier

Cincinnati, Ohio

Why not! He's un English reacher! He ought
o know how to readl—Ed.

WE'VE GOT THEIR NUMBER

I've noticed that people who pick up
MAD on the newsstands always thumb
through it starting from the back. May
I suggest that you number your pages
from back to front. This will make "back-
ward readers” feel right at home.

John Nicosia
Penn State University
State College, Pa.

Actually, “backward readers” are right at
home with MAD as isl—Ed.

BIG BLAST

I think that every man who holds an
important public office should be forced
to take a four-year subscription to MAD!
Your magazine is a big blast ar our
school! (The teachers always blase ic!)

Paul Hogan
Aurora, 1L

ESCAPE LITERATURE

Although all of us aboard are self-
imposed exiles, and have run away from
the contrivances of o "nineto-five — re
wrn-te-suburbiz — day", we thought we'd
ler you know that MAD Magazine has
remained a resilient staple. As we con-
tinte our voyage among the Caribbean
Islands, you can rest assured that MAD
remains alongside the Ship's Log.

Michael Foster

Aboard the yacht "Quest”
Royal Jamaica Yacht Club
Kingston, Jamaica

Why settle for the magazine when yeu <an
have the whale staff in-the-flesh?—Ed.

Please address all earrespondence to: MAD
Dept, 43, Reom 704, 225 Latayette Strect
New York 12, New York

WHEN YOU CARE ENOUGH
TO GIVE THE VERY BUST!
give
A BISQUE-CHINA REPLICA

of
ALFRED E. NEUMAN

(...and they’'ll call you a card!)

use coupon or duplicate

MAD BUST
225 LAFAYETTE STREET
NEW YORK CITY 12, N. Y.

Please rush my bust(s) of Alfred E. Neuman,
even though | know I'll be going fram bad to
verse—and it will probably end up in their
garbage pail out in the hall, mark my words!

| ENCLOSE $_____ FOR:
[] 5%” Bust(s) at $2.00 each
[] 3% Bust(s) at $1.00 each
NAME
ADDRESS
cry

ZONE_STATE

- S

OUR THIRD VOYAGE

= FOR THE GULLIBLE
THE GOLDEN TRASHERY OF MAD

(Another Giant Collection from Little Minds)

When we saw how successful we were with our
first two hard-cover deluxe anthologies —
MAD FOR KEEPS and MAD FOREVER
—we were "Swift” to come out with this
third permoanent collection of the best ad
satires and articles from past issues. Se

order your copy, and we’ll look up to youl

MAD ANTHOLOGY DEPARTMENT
225 Lafayette Street New York 12, N. Y.
| enclose $2.95 each. Please send
the anthologies checked below . . .
[] THE GOLDEN TRASHERY OF MAD
] MAD FOR KEEPS [ MAD FOREVER

NAME

ADDRESS

ciTY ZONE __STATE

1
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LESSON THE LOAD DEPT.

During the recent heated controversy over “Why Johnny Can’t  subtract! MAD’s Educational Editor, who has the same short-
Read,” the nation’s educators lost sight of an even more sig-  comings as Johnny plus the additional problem of not knowing
nificant fact: Nomely, Johnny also can’t write, spell, add or  when to come in out of the rain, has studied the matter and

MAD’S MODERNIZED

W

ARTIST: DAVID BERG

. 3 Hoodlums in 1 Bank @ 4 AM. @ T-to-10 vears
per Hoodlum = ______

. 2 Drunks in 1 Sports Car approaching 1 Grade
Crossing @ 9T MPH = ____

. Wyoming 49 + Utah State 6 =

. 4 Wetbacks @ 15¢ per hour + 1 Wage & Hour Law
Inspector = _____

. 11llegal Left Turn + 0 Drivers License
+ 1 Motorcycle Cop =

. 20 Minutes Time spent on 4 Hours of Homewaork
+eanlQofT2—_

. 1 Mavie @ 107 Min. + 1 Movie @ 97 Min.
+ 8 Cartoons @ 12 Min. Ea. = _______

. 1 Elvis + 12,000,000 Teenagers & 18 Shrieks

| per Teenager — _ 3

.|
i
{ LESSON 1. i

BB -3 & o eld b e

@ 1
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come up with an explanation. Today’s children are developing
into clods because old-fashioned textbooks still in vse fail
to hold their interest, foil to reflect life as it is lived

now, and fail to prepare kids for what they face in the years
ahead. To remedy this situation, we recommend that schools
immediately junk their outdated texts and replace them with

ELEMENTARY SCHOOL

BOOKS

WRITER: TOM KOCH

-

ANSWERS
LESSON 1.

. 8 years each for 2 Hoodlums and a Suspended

Sentence for 1 Fink

. 1 Caboose full of surap metal

1 MNew Cuach at Utah

1. If Rumney earns $26 per week and buys a Cadil- [
lac with payments of $137.80 per wonth, how H il 4. 1 Lucky Farmer because the Wetbacks can't com-
many girls can he impress belore the Finaoce | bl l" plain in English
Cumpany takes his car away? e i
2. If Wallave Las 347 and Lelly has 14¢, how many II|. ' i 5. 1 Interesting Chase + 5 Dullet Holes in the car
tumes will Lefty have Lo hit Wallace before he has |
847,147 6. 3 years in the 4th Grade
8. If Alice is still unmarried at 34, how many more il
years must she remain unmarried before she be- 7. 1 Curfew Violation
comes 297
4. If 1 handy home owner can repair 1 stopped-up 8. 33,000,000 & year for Elvis
sink in 25 minutes, how many hours will it take
2 plumbers charging $6.00 an howr to do the same LESSON 2.
job? .
&. If Mendl has $4 and Selma wanis to go to a night | L. Knowing Romney, probably none.
club with a $10 cover charge and an 38 minimum, Il
where will Mendl push Selina out of the car? 2. A maximum of once.
G. Herman owns a Dy Cleaning Store and is re- t » JAai "
quired 10 pay $75 protection per week to the mob. | 3. It's hard to tell beeause she claims she’s 27 now.
If Herman fails to make the payment for 3 weeks
in a row, how many boys will Big Eric send over 4. About $30.00 worth.
to take care of him? I ab i s
7. If Maudiec Ann buys 7 Rock 'n Roll records per 5. About 3 blocks this side of the night club,
week at 89¢ per record and plays each one 29 ; % : :
times a day, how long will be it before her parents il 6. One is plenty since Herman is 72 and a midget,
sani = G Uil
are taken to o sanitarium? [ 7. Considering her parents' normal instsbility, 2
days should do it.

JRARID Copyright © 2006 by E.C. Publications, Inc.
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‘-‘/ LESSON ONE
|

.fam ﬁrw. -;ﬁ;{& wre yﬂt." ._%ﬂ wwdéﬂr
Aovn is mivn. Koul £25 000 én small

el uerz,anéad' Jc& ere er ,(-u?,‘of’ Jad‘(, cesiel
leave il bohind the B O frecpht shed
Myﬂl fm// IFONTR A6 ymﬂ M ﬂ?ﬂl’l."

Wocer Sriend, Fespreveete

Make one copy of the above lesson 2 Mail ta
| I(.-cul newspaper without return address. 3. If it gets
printed, act innocent.

| LESSON TWO
iditor, Jho Nécws - Grapsice
-@w~ 539".'
S e dﬁ'm&.‘wg, Jroman, Ham, /Ajw’ wfh eacdrt e
ceary own sohtoal J‘;ae'em o (!e[ng Fo, a;/:m'u(%;:
A is Werde sicrdion, cofin leaokies 405 gﬂn{e al
! orex /:wd;&c jé;mwfl on loachors life Aless 'ﬁ(’z{(mﬂmf«_
verbe e do ade Aidb, '”l'mf‘:'? T
%-ﬂ. Jw({*ﬁ,
n/ié e Widhitedd
Copy this lesson 3 times. 2. Send one copy o par

ents eep one for your files, hurn the other. 3. Don't
cross any State lines. 4. Hire a good lawver,

@ ya( €7 r&é}mﬁa
ENEHAN ”\-W\,W

R N LA

TSUDISINWE PoXIW Yiim ADP YIoa 920} siaydosBojoyd wovayieg, .

T ; S R T S k&
LESSON 1.

MEMORIZE AND
lE&RN TO APPLY THE FOLLOWING KEY FORMULAS:
. 6="Tgvm’

Gardol = Thickness of glass
x Velocity of missiles

2. MIVlIST — ML63CIST -+ NFFBWYGMF ‘
{The Most Important 4 4
Inch In Smoking Teoday ~
The Most Important .63
Centimeters In  Smoking
Today | Mo Filter Feed-
back Without You Got A

| Recessed Filter)

3. BATAFAA - EFFMM = AWTAFAAEAWB = MDPAATAOHR
l \Bufferin Acts Twice Az
|
|

Fast As Aspirin + Ewven
Faster For Millions More =
Anacin Works Twice As
| Fast As Aspirin Even As-
| pirin With Buffering=More
| Doctors Prescribe Aspirin

_vus;m‘:' mm*;ﬁ:ﬂ?-m Bl | Ry O
BY BAT: BARTS |

R ARID Copyright © 2006 by E.C. Publications, Inc.
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Lesson 1.

The student of United States geography can
learn & great deal aboul our country by Iollowing
the ponies. In the wintertime, the bangtails race in
the South hecause it’s warm there. In the Spring and
Summer, when Mother Nature kisses our northern l
states with her magic wand, the nags race there. ;

Being a ranlbird gives one on opportumty to see
all the glories of America without ever being more
than a lew steps away [rom the pari-mutuel win-
dows. However, one need not travel to the tracks lo
learn. If you cannot make a trip, why not enjoy a
make-believe journey at your local bookmaker’s, and
be taken there?

ghi= =0 SR w*e___f -—'
WE.‘E"E *\ M"‘ =
y }DE‘_‘!‘_{B—;—‘? ) - ‘_4 = ﬁ'l'\l'l.ico

= =

- e g N
\!_.t‘\\_‘:\-! - ‘-‘w:\;:e&:;

Topics For Group Discassion

1. What country has its capital located near Pim-
lico? Talk this over as you look at slides of past
Preakness winners,

2. hppomt a classmate to write a rer_\ort on “Tote
Boards in Sunny Flerida."

3. Ask your teacher to explain such terms ns break-
age, quinellas, the Winter Derby Book,"”

" MUNICIPAL GOVERNMENT IN THE UNITED STATES

Throughout our history, local government has
remained the grass roots of American Democracy.
Using the chart below, study and familiarize your-
self with the structure of most municipal govern-
ments in the United States:

THE BIG BOSS

THE BIG BOSS'S MOLL

THE BIG BOSS'S ADVISORS
AND OTHER TOP-RANKING HOODLUMS
L)

CROOKED FIXED WARD .
POLICE CHIEF ALDERMEN Hil:.ll’ |
| 1
PHONY BALLOT BOX
BOUGHT.OFF
cOPS CONTRACTORS STUFFERS
| CITY OFFICIALS APPOINTED
PROTECTION AS A RESULT OF PATRONAGE
COLLECTORS 1 |
. CITY OFFICIALS APPOINTED .
CURRENT _ DEAD AS A RESULT OF NEBOTISM {
VICTIMS ~ VICTIMS 1
THE |
MAYOR b

CLASS PROJECTS IN LOCAL GOVERNMENT

1, Pay a visit to your Mayor if he is currently out of
prisen. §

2, Study vour city's charter and learn whether lesser
city officials such as torpedoes, fingermen, ele. are
elected or appointed,

3. Trace the history of your city from the lime of

| honest government to the present day. Compare

and contrast. Somethin®, huh?!

JRARID Copyright © 2006 by E.C. Publications, Inc.



NEUMAN-CLATURE DEPT.

The next article is directed at all you new parents, and all you future parents. (All
old parents have already goofed, so it's too late for them!) You may not believe this,
but the name you pick for your child is an important factor in determining his future.
Because every name has a meaning, and it's a fact that a person subconsciously lives up

JACQUELINE ROBERT

S e

2= . =
“the supplanter” “bright, famous counselor” “endowed by Heaven”
(1) Pa. 68 {*) Pg. 174 (1) Pg. 68

ARNOLD ~ RONALD LLOYD

%x@g
7

“eagle-strong” “of mighty power” “grey wastes of ocean”
(1) Pa. 44 (1) Pa.168 (3) Pg. 181

ELFRID FABIAN

“a swan” “supernaturally wise” “a bean farmer”

B (*) Pa. 215 (1) Pg. &2 %) Pg. 121

JRARID Copyright © 2006 by E.C. Publications, Inc.
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to the meaning of his name. We discovered this fact when we checked out some famous peo-

ple in such books as "These Are The Namesi" by Alfred ). Kolatch, “What Shall We Name
The Baby™' by Winthrop Ames, and “Name Ihis Childf" by Eric Partridge. So think
twice before you label your offspring! Check carefully, and make sure that you know

ARTIST: MORT DRUCKER

WRITER: PHIL HAHN

A NAMED

RICKY

WERNER

“he who lives . . . in the meadow”
{{) Pg. 256

“protector of the army”
(1) Pg. 260

RICHARD

“stubborn, rebellious” “rich, fortunate, blessed”
(1) Pa. 19

“powerful ruler”
(1) Pg. 1345 () Pg. 166

“mighty battle-maid” “a reveler” crafty, elfish counselor”
() Pg. 187 (1) Pg. 89 (t) Py. 33
JRRID Copyright © 2006 by E.C. Publications, Inc.
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Today, we live in an era of the ‘‘Specialized Market Appeal.” F'rinstance,

there are cigarettes for the '‘Thinking Man' (Viceray) ... whiskeys for
“Knowledgeable People’ (Imperial) . . . and magazines for “Idiots’’ (Mad)!

ARTIST: BOR CLARKE

FOR BEATNIKS

Qcm&:edd .m TdA:TED

SPECIAL OFFER
ESPRESSO-FLAVORED .
Send in
FLAKES 100 Box Tops and 50¢
for this
AUTHENTIC
model of an

ESPRESSO MACHINE

ONE AVERAGE
SERVING OF
BEATIES

provides these
percentages of
e the minimum
— daily Beatnik
requirements;
o 159, benzedrine
- 209, heroin
25%, morphine
2094 ear wax
1%, belly button lint
37% espresso
Kicks per ounce: 2.6

MADE IN SAN FRANCISCO
BY ZEN BUDDHISTS

FREE!
E BACK A
I..t JD"‘LUR MAP ©

GREENWIBH VILU\GE

wing where
o5 pgl‘tfl!s are

OF

o
o

-
S

M _

. ,',' /- .' ~—
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But the men who make breakfast cereals seem to be ignoring this new trend
in marketing. So to help them along, MAD presents a whole line of cereals
to help various types of people face their day. In other words, a line of

WRITER: BOR MARGOLIN

SPECIAL OFFER:

Send in 2 Box Tops and
$1.00 for a copy of
“HOW | CLEANED UP

IN LAS VEGASI"”

By Emil Floom,
former employee,
City of Las Yegas,
Dept. of Saniletion.

FOR COMEDIANS

THIS MONTH'S
LAUGH OFFER:

Mail in a valuable prize
and we'll send you BDg
and twelve box taps.

Tear off the top of your
neighborhood grocer and

I{SUGAR
-BOFFS

“The Cereal That Laughs Backl”

send it in for your copy
of “How | Turned A Few
Lousy Insults Into A
Million Bucks"
by Jack E. Leonard

U6 VEGAS

If you don't have
enough money, just roll
“DICE KRISPIES"
and win some!
They're Loaded!

ON THE INSIDE

MADE IN REND, NEVADA
MILTON BERLE

(The Hard Way)
hy Bob the Bookie

D I c E 6 v T WIND-UP DOLL
s & Put it on a table—
ke and watch it steal
B : your materiall
- » A 1 o AN - & By
,* 4 ; ' 3 X - q

HI 4-3748
“The Best Luck To
You Each Mornin

. ey Fal
FREE IN THIS BOX!

a real miniature "W ¢ ..,.‘- B
 ROULETTE WHEEL T L
ASSEMBLE YOUR OWN e TR R ool

GAMBLING CASINO

collect the whole series:

EYESHADES, MARKED DECKS,
J’OH CHIPS, DICE SHAKER AND

3 ONE ARMED BANDIT e

- -

JARID Copyright © 2006 by E.C. Publications, Inc. e



FOR ADVERTISING MEN

GRUNCHY “FAKER DATS" GIVES YOU BIG CONTEST!

THAT EXTRA ENERGY YOU NEED TO VALUABLE PRIZES! CASH!

RUN FOR THE COMMUTER TRAIN AND Write a short essay on:
GET THROUGH THE DAY BY ""How to Accept Graft And
PROVIDING THESE MINIMUM Still Look Honest

DAILY AD-MAN REQUIREMENTS:

“PUFFED WIND" GIVES YOU THE
. : STRENGTH TO TALK FOR HOURS
10% Miltown 15% Equanil BECAUSE IT'S MADE WITH RED:
12% Amphojel 13% Martini HERRING, TONGUE.IN.CHEEK

50% Baloney AND OLD HOGWASH

! Kiyy, R N
FAKER B 6 et

DATS

“It's Breakiastville!"” Niggry TN

coupon “Pluffs of Hot Air—Shot
qee W AL P??a%uﬂ“ ARP S From Big Guns!”

i 0t e OB

“\uﬂ‘i e e '

2 ,*i:-i:‘:{_?ﬁ YYYYS

/4 IN THIS BOX!

A 3-D Cut-Out

“GREAT SCENES IN
AMERICAN POLITICS"

Collect the whole series:

*TOM DEWEY, kicking himself
aftar the 1948 elaction

*ADAM CLAYTOM POWELL, filling
out his Federal Income Tax

"IKE EISENHOWER, breaking par
at Burning Tree Golf Club
“ADLAI STEVENSON, cutting holes
in his 1956 campaign shoes
*PAT MIXOM, storing her cloth
coat and taking out her Mink

FOR POLITICIANS .

ALL-BRAIN

“Food For Thought”

A _—
] éﬁ ON THE BACK
“Q A
LIFE-SIZE
CUT-OUT MASK
OF

ALBERT
SCHWEITZER

TROUBLED WITH
IRREGULAR IDEAS?

No need to resort to
harsh, habit-forming
books. “All-Brain" is
the world's largest
selling mental
laxative!
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DON MARTIN DEPT. PART |

One thing that’s hard to miss is the “point” in a Don Martin gag —
as illustrated by this first one... an incident Don experienced

AT THE
ENIFE-"THROWING
SCHOOL.

A
First...with @ stern expression
All right—we'll toke it from on our face, we raise the right I'_,_
the beginning once again... hand —thot’s the one holding the Fme}-]
knifo —in front of us___ )

. 7

left foot back, ond extend the right orm...
meanwhile plocing the left hand —that's the one
that's henging—on the left hip...

{ Mow ... with the left eye closed, we bring the

Yy i \ { L~
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Mow...as the drum bcgins its rall, we raise the "
right hand—that's the knife hond—=and extend the J Waonderful ll!
/{ﬁ left foot... meanwhile keeping our left eye closed .

and staring chead intensely with cur right... =

/4

[
1
o

pitch forward from the waist! Our left arm swings
grucefully back os we bring
our right arm down sharply, !
piercing the air in frent ...

Mew .. as the drum rell comes to its crescendo, we ]

5 5’»,_',' & e = 4 /’/ / / / /
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DRAWING ON AN OLD FORMAT DEPT.

The latest rage in TV, it seems, is the “Adult Cartoon Show”. It started when TV pollsters
discovered that millions of Mommies and Daddies were enjoving a “Kiddie Cartoon Show”
called “Hucklebuckle Hound”. Quick to spot a trend (and the chance for a fast buck), TV
Producers are currently scrambling to turn out cartoon shows specifically designed for
grownups. The first of many more of these shows to come is called “The Flintstoners”, and
if this show is indicative of the trend, all we can say is: While the look may be new, the
sound has an old familiar ring! Namely, the scripts of “The Flintstoners” are exactly like
all the other scripts we've been seeing around the channels for years. The only thing that
is changed, it appears, is that more and more TV actors are gonna be out of work due to . . .

ARYLY TV CARTOONS

SAMPLE SCENE SHOWING HOW SCRIPT OF NEW ADULT CARTOON SHOW
IS EXACTLY THE SAME AS SCRIPT OF OLD REGULAR-TYPE TV SHOW

ARTIST: WALLACE WOOD

THE FLINTSTONERS WRITER: Al JAFFEE

| just told our Hasty-hasty, Freddy- Where va Take it back where it Fred! Look at this
no-good landlord boy! That'll only want the came from, Buster, and letter | just gut
that if he don't give him a goody- stove, Bud? i tell the crumb who sent out of the mailbox!
give us a new stove, ll good legal excuse it that I'm wise to We won a new stove
I'd sic the Board of M to raise your rent! = his cheap tricks! in your office pool!
Health on him! [Se= = ;

*nmdy 1Y JO joams Byl AQ SIAN UDw D AuDy, .

Barney, If
you live—

I just told our Hasty.hasty, Ralphy- Where ya Take it back where it Ralph! Look at this Norton, if
no-good landlord boy! That'll only want the came from, Buster, and letter | just got you live—
that if he don't give him a goody- stove. Bud? || tell the crumb who sent out of the mailbox! I'Il Kill
give us a new stove, good legal excuse it that I'm wise to We won a new stove
I'd sic the Board of to raise your rent! his cheap tricks! in your office pool!

Health on him! o o .

™1

Yes, it's obvious that the television viewer isn't getting much that’s new with “Adult TV
Cartoons”. But the Television Producer is getting a lot that’s new! For one thing, he’s get-
ting actors that demand no salaries, royalties or residuals. And he no longer has to deal
with temperamental stars. Expensive stage sets are out, too! So are props, costumnes, lights,
and shooting schedules. All he needs now is a low-priced cartoonist with a bottle of ink
and a pen. Naturally, with an incentive like this, there’s every reason to believe that all

television programs will “go cartoon” eventually, and we'll be seeing shows like these . . . E@__"

15

JRARID Copyright © 2006 by E.C. Publications, Inc.



THE UNTOUCHABACILLI sy oveeros bcie testened i nd rdar i th .

I'ma Hy Drophobia! My 'At's-a rightl We're Ohkay! Here's-a de low- Muthin's been Not until Y
friends call-a me **Mad de Coccil brothérs! down. Some do-gooders able to stop a now, punks! It's-a
Dog'* for-a shart! You Dis is Staphlo, and are a-tryin' t' clean us yet, Boss! Eliot
guys the *‘torpedocs™ I'm-a Strepto ... out dis-a town! | wanna Penigillin

| senta for? dem rubbed out! You tink
you can do-a de job?

: | its victims off guard,
CANDID CAMERABUG & erhours scene taken in a fomaus sestarants itchen

Hello, Hey, A You're nuts! Who Why not? If cockroaches Let's get | | I'm cracking Hold it, fellows!
fellows! What's talking ever heard of a can talk, why not olives? aut of up fram too Gan't you toke a
that? olive! talking olive? here! many night joke! You're on
raids! television! Hey,

hold it . . .

= b _i‘-'*?';f?'i.g* Y

e e ey 5 Tl . | P
@ L s
| < _
) ! %C = 5
3 ! &) £ 2 : -
Sl 30 : 5( . =
) ‘ -

‘pod o ui seadnoj se ax o su 2o sBim s squuag omy,

To SuUEEK THE TRUTH On this show, three cartoon characters will all claim to be
the same individual, and a panel tries to guess the real one.

My n-arne My name My name MNow that our panel has

is Mickey is Mickey is Mickey had a chance to guess

Mouse! Mouse! Mouse! his identity, will the

REAL Mickey Mouse
please stand up!
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THE CROC PAAR SHOW

This fascinating night cartoon show will feature an emotional
emcee, off-beat guests, frank discussions, plenty commercials.

Dear hearts, I've got sad
news. A terrible thing
happened to our dear

friend, Cock Robin. But
first, forty-six cheerful

commaercials from Hugh

Got a letter from Mama,
Croc! She says | now have
32 more brothers and
sisters for a grand tetal
of 2892, But she writes
te each and every one of

And here he is . . . the
“PMayboy’ of Mount Idy,
Charlie Rabbit! What've
you got there, Charlier

Thanks, Croc! Friends,
are you bothereg by un-
wanted body fur? Let me
show you the scientific
method of inducing molt-
ing out of season . . .

Mow, about dear, sweet
Cock Robin! It seems he
ran into an arrow, and—
sniff—I'm all choked vp
about it—choke—forgive
mé if | ¢ry for 15 or

We know you're sincere,
Croc, since you're a
crocadile . . . and those
are tears you're shed-
ding . . . and everyone
knows how sincere

us, now that ghe has a Dawnybird

20 minutes—sniff—
mimeograph machine! :

crocodile tears arel

This new cartoon quiz will rely on the emcee’s insulting the
contestants for its entertainment. Questions are incidental.

THE GROUCHO OWL SHOW

I've seen better plumbing on
a Bufferin commercial! Now,
for your first question: Neme
a famous Western sheriff . . .

Say, don't you ever
brush your tecth,
liar? Your breath

smelis lousy!

You look very familiar!

| remember the mane I'm a Lion, Groucha!

when did you first notice
that terrible habit? Huh? What habit?
2o Y T—— --J:,‘ O i

Do you ever tell the truth? Sure, but

Earp is correct! Say,
4 you could use some
3 Pepto Biemol, kid . . .

- -

i

| don't believe you!

** A sailor is a walf in ship’c elothing.

This will be an interview show which visits the homes of TV
cartoon celebrities. Your host will be Charles Collingwalf.

_ANIMALTO ANIMA

The Yogi Bears live in Helle, Charles! I'd Good evening, folks! Say, || Are you kidding? After First, this . YECCHHH!
this unpretentious 22- | | like you to meet Mrs. this is a nice place you having your crew here is our Quick! Switch to our
cavern hole in Yellow- Bear and the Kids, have. | wonder if you'd for a week, stringing dining areal next guest! This is

lights, cameras, and
mikes, could | say no?

stone National Park. mind showing us around. disgusting!

Hello, Yogi...

Irving and Shirley!
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PAGING THE AGING DEPT. . .
So far, magazine publishers have done nothing to cater to the

older pecople in our population. But as their numbers increase,
there’s no doubt that this huge market of potential readers

IVIPAGIAZIINIEIS B OB

—

Better Homes
FOR THE AGED |

¥ June }06_1'_-:{‘ . r.::_;;-"! V\{:&‘ l"__;-'_a_n(i 'Gail’ BIIS, I

' MOLDING BARBECUED MUSH-PATTIES TO LOOK LIKE STEAK

~F
NA

DESIGNING YOUR RUMPUS ROOM
(S0 Nobody Knows You're Not Having 4 Rumpus Inlt)

i}

i

~NEW 3-8TEP ESCALATORS FOR YOUR FRONT STOOT o !q
2 > e S =

—eE s e

on the Kaises CRANDMA MOSES

o ing Up
MAN a1 while Teddy Wos Charging
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will be exploited to the fullest. Here, then, are MAD's ideas on R B ERGRAE
what the newsstands of the future will be offering when the b i e
publishing werld finally wakes up and begins to turn out . . . )

RNAL!

35¢ June 1961

ol .

& { = - WENTY.Niyp I
| R T |
A FORM-FITTING SHAWL CAN MAKE Y.'OIH‘LIOUK &0 AGAIN i £ T g wf X |

MBROIDERY TO C THE SPANISH-AMERICAN | 2 rencr

|N EMBROIDERY TO CAPTURE B -I

sl i WAR VET OF YOUR nnims_ e 1 ' —
"""""""""" IN THIS ISSUE a

GOMBENSED MOVEL—"THE SOFT-BOILED EGE M_!Il‘__lz_-'cﬂb’ii:_t_‘l‘_[ LRSS T -
| | I'
g T |
as1 | ‘ ..

i JUNE - | 4]
E FOR WELL-DRESSED OLD RASCALS

THE MAGAZIN

S .1 ' 26 CENTS \

ECaTRaNRaE L e
b TN

[ Ay Wy

.;' 0 O J Il,'

) ___,__,_..-——'—-" F ‘ - I_ e,
- = ‘ :
Russians At Cred b e
. E LATEST In LONG.JOH
windblown Toupees F

A LODK AT THE NEW &7

vet
we've Got The oy
manpower T0 B® Thl'ouns 7
" Was Casey Stengel TO0 Sl ge The Yankees

NS FOR EVENING WEAR

or That He Man Luok -+

YLES IN STOCKIN i

NI I-:)I_LVWOOD'S ANGHY YOUNG MENG i Jli N

A Ant, Rebert Cummingsg, Gary Cooper and Gilhert Ro| .."
b . g sy Mid ik oland

o Coverage: “
Complete Pll;;:mg cnamrf""p

The 1961 Hammock
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UNCLE SEMANTICS DEPT.

There's been a lot of serious talk lately about how American prestige overseas
heas fallen to an all-time low. If this is true (end there's no reason to doubt
it since thal's what our new Presidenl kept telling us all during his eleclion

BOW TO IMPROVE ANMIDIR

Says FOREIGN AID OFFICIAL Ferris Palmgrese . ..

e —

o~ LY ( 1 America must continue to build the economies of the underdeveloped nations through financial
s = aid—wisely spent and soundly administered. As a key man.in this program, | have personally
< I witnessed how we are winning the confidence of these nations with many fine projects U.S.
\ J Dollars and Technical Assistance are building throughout the world. Here's concrete
"o evidence, if | may— heh-hah—use tha term, af haw Uncle Sam has earmarked manay ta do
b 1 || the most good. These projects will enrich the economy, create jobs, and stimulate other benefits
I | which will filter down to the average citizens in the areas where they are being carried out.

|
I
|
|
|

{ L | - ’
3 | ———r——y - R o 4
! as=_omie e — ' roreiGN AID | ﬁ—w !
i1 FOREIGN AID BARBER COLLEGE _PROJECT ~35 - J
| PROJECT =47 (INGOMPLETE) R | [ HYDRU-ELECTRIC
| Bt | CUBA - POWER STATION
s e e : SAHARA
—— = [ - |
NG q o fir; | COW SUAUGHTERING | DESERT
FOREIGN AID —E@T‘;N e [ TOREGH Al | PLANT e
PROJECT #14 GOLF COURSE || PROJECT =23 INDIA
east e MR
{

| CONGO |
j AIR CONDITIONER
REPAIR PLANT

8-LANE CLOVERLEAF
INTERCHANGE

Says OVERSEAS ARMY OFFICER Col. Ulysses S. Muldoon...

g "5 PT3

There are tens of thousands of American servicemen in foreign lands. It is their actions —the things they ﬁgg LGUHGE :'“
say and do—which can raise America's prestige and win the respect and admiration of the people in fmr 5
these lands. That is why | consider it vitally important for all overseas commanders to see to it that their e

troops are always on their best behavior. This can be done by working with local governments to make

sure that our enlisted men are provided with ample educational and cultural facilities for their off-duty

hours. Such programs bring out the finest traits in our boys overseas, thereby earning

the respect of the local yokels—er—citizens.

’

JRARID Copyright © 2006 by E.C. Publications, Inc.



*=a bochelor s foolloose and fiancée free,

campaign and Presidents never lie!), then something ought to be done about it!
To start the ball rolling, MAD investigated means of improving this shocking
situation. Nc:mely, we invited several Americans to give their opinions on—

(CAS PRIESTIGE ABROAID

ARTIST: JOE ORLANDO

Says LABOR LEADER Jimmy Fester. .. WAITER: FRANK JAGOBS

The one sure way to boost our prestige abroad is to send American labar leaders overseas. In this
way. people in other countries will learn first hand how labor works hand-in-hand with management
to build our great American economy. Heck, it's just a matter of talking things aver, from one
working man to another. The people overseas don't want to hear a lot of gibberigh from striped-
pants diplomats. They want to hear things that concern them as working men. They want to khow

that the typical hard-working American laborer gets a reasonable wage for a full day's work!

WE DEMAND mo.. 1
2 WEEKS PAID VACATION < ok £, INSERTES - g
Y EVERY 3WEEKS! |MTcceim
AND SIS ‘55‘39)““

D ND
UNE.U.PLCN'MENT 7
COMPENSATION

All of the other Officer’s wives agree with me that we can improve America's prestige in the "0 .?':i
countries where we are temporarily stationed by cultivating all of the wonderful native ways
of living. | mean, how else are we going to have mutual understanding and all that unless we ~ .5
! { learn to live like our overseas neighbors and enjoy all of their wonderful native foods and =
native handicrafts and like that. After all, we are in a foreign country, and not in the States,
so we've got to do everything we can to show the wonderfully nice natives how =
wonderful we think their wonderful way of life is. Y'know?

WPI% E
i"“".

T |

Emu |

Sy~ . | TODAY'S EVENTS
TO SUPER MARKET, . PR M M. MAH JONGG TOURNAMENT GAMBLING CASIHE'
- A = i M. CHA CHA FESTIVAL g ™

SPLASH PARTY —OFFICER'S POOL
COCKTAIL PARTY — OFFICER'S CLUB
WOMAN'S BRIDGE — SEMI FINALS
LECTURE: "HOW TO MIX MARTINIS"
DUTDODR BARBECUE

FORMAL DANCE




Says MOVIE PRODUCER Bimson J. Mogul...

e | v
Hallywood must do its part by continuing to produce maovies that glorify the finest traditions ||
of American life. The screen provides a wonderful opportunity to create a good impression of

MoauL PICTURES

preaants

MOaUL PICTURES

presenta
L]
' «I == !}

A *MOTHER - America for our neighbor countries abroad. Here at my studio, we are always conscious of the
4 ol « importance of our foreign markets. We are aware of our responsibility to make motion pictures
WAS A WAS ~=r with uplifting staries and heartwarming characterizations which ean open the door to new
A TEENAGE horizons of good will and respect among our audiences overseas,

BIGAMIST”

MOGUL PICTURES MOGUL PICTURES [ MoouL PiGTURES
presents presents | prasants
MoauL { j = e
o | [ esmcatary Syg B portc
" " L aveionale
"SGRANTON, sRET“RN 10 €iy school ¥
CRANTON ‘. d s qu 5
CITY OF -l | confidential
e“’v or { 1 TWO PEOPLE MARRITD
SIN® THE STORY OF A i LOVE, YME. (oot AND BUT NOT 10 EACH OTHER
SIN" TYPICAL AMERICAN BOY'S INADEQUATE PAY IN ] SKANCH FOR IATERALISTIC
f CAKERK 1N THE UNDERWURLD

OUR PUBLC SCHOOL ITSTEM | AND OTHER SATISFACTION
J

Says BUSINESSMAN Otto J. Fleegle...

B ihe e S LTRG-S REE Sy = S
I'll tell you how we can raise America’s prestige overseas, We've got to show our friends in other
countries that we are genuinely concerned with their health and welfare. Since sickness and disease
15 an important problem among backward people, we've got to supply them with the essential vitamins
and minerals they need to improve their diet, and thereby improve their health. When our friends
nverseas see how heneficial our food products are, they aren’t very likely to forget where these

{ ' FLEEGLES

F LE EGLE 's ‘“ﬂ'ﬂ’ French Fried

| ORI Flavored CRAB GRASS
! COVERED by . ,

=1 Warcameron RiNps JF] PEANUT HUSKS P | ot Sesem 5

SUGAR
‘DIN’[D

§GG |
SHEWS\  /

CHARCOAL

N .

‘puUB-RFIM LUOP NOA J1 "a)1| 10246 D 1,i]..

-
Says TOURIST Renfrew Snobkin...
o S )
! + 3 _ The best way to improve America's prestige abroad is through people! And by people, | don't
mean Career Diplomats or State Department Officials! | mean down-to-earth, common, or Dj‘

’ T — dinary, every-day typical American people! Veronica and | do a lot of traveling overseas, and
. we're darn conscious of our role as sort of unofficial good will ambassadors. Sowe try to show

peaple around the world that Americans are just plain folks. Yes, we tourists can demonstrate

to Mr. and Mrs. Pakistan and Mr. and Mrs. Honduras that there's really no difference between

them and Mr. and Mrs. America.
A




JOKE AMD DAGGER DEPT. PART |

Antonio Prohias is a famous Cuban artist who defied the censorship of the Castro
regime with anti-Communist cartoons —until he was forced to flee Havana with his
life. Now, he graces MAD with his cartoon sequence of friendly rivalry called—

23
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SLUG IT OUT DEPT.

Have you noticed that the “Sports Fiction Story'' has practically disappeared
from the American scene? Today, people would rather enjoy the actual sport in
the flesh, or on television, than read about it in print. And the reason is

SPORTS TY

THE FOOTBALL STORY

b
i n pass downe-
Clodowski He's é i ows O long nf; e/,
fades back. .. got E ...and he
looks for a receiver. .. good ,’1
g

THE HORSE RACING STORY

O
* they come around the far turn . .. it's Calamity Jane by two lengths
...Royal Crock is second
...Moppet is third
... Symphony fourth
... Cindy fifth
...and Sonia
At the wire, it's. .. Calamity Jane by three lengths

THE BASEBALL STORY

-
~—
-~

"t and it colls

aing - #0000,
9 e Bg|

qci‘“q -
'\T\Q B
gO

pal ¢
Lefty C O N NECTS with the next pitch ... tho!

THE BOWLING STORY

24
San Giorgio delivers the ball ...

it's curving down the alley and hooking ina little too sharply .. .it's going to miss the pocke
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simple: Action! Reading about a sport can never match the action of watching
the sporl ilself. Which brings us to this arlicle: Here is MAD's new way of
re-popularizing Sports Fiction by introducing the action that's lacking with

POGRAPHY

ARTIST: ARCHIE DE SILVA, N. V. TYPOGRAPHICAL UNION =&

‘D\\\e 35.. . dod

15 < Qngy ‘\_\e‘.e"i o

@
3 N © .
i ' . - 40 I \iO B .‘.- b\gp%‘b
Stickles takes it on t wc\g\e S ot #e o
i o ‘
" fo 20 yard line...
THE BOXING STORY
Champ ;
DiBiase moves in with a quick right /o4 = . and ...he'sgo .
»
...and a left i
and a lett uppe shuky @
down. ..
THE TENNIS STORY IHE BILLIARDS STORYH
Gonzales stretches.. . serves. .. 3% s
... Trabert returns sharply Ty T
=
A backhand by Gonzales. .. 61459 &
[¢7) )
... Trabert overhands to near court eéo,yf
Gonzales smashes to far court . .. = o’of_
... Trabert dives. .. and misses! *5"5 W
ot
0\25 Iﬁa ' 0 "
" Ps 2%, o W WL q
That's gume and match! to congratulate Trabert! R 5
3 §
5 §
- -=
£ g
ks goj 2 - o
Gnd \oo » hg ﬂe’ §
. ; " >
. \he head pin " like ¥ 2 {:, -
and hit fu ws ond o -
up lit ]
i » R a
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SWINGING AFTER THE PITCH DEPT.

After many years of looking and listening (and wincing), we've finally discovered
what those one-minute television commercials are all about — They're all about one
minute too short! It seems to us that the Television viewer is sulfering all of the
abuse and missing all of the fun . . . mainly all of the fun that goes on during . . .

THE VINUTE
A FT E n il
THAT ONE-VIINUTE

THE MAXWELL HOUSE COFFEE COMMERCIAL :cccsvcevcccccccss

COFFEE BEANS ... FRESH.-HOT MAXWELL HOUSE THE MOST FLAVORFUL..
FROM THE ROASTER! COFFEE BEANS! THE MOST SATISFYING YFT

> 7 P,

. Bun) eayy jO,, yim paioes aio  sayos) Anr jo Yiinog, Jyousog, .

GRAVY TRAIN ... THE WORLD'S ONLY SIMPLY POUR SOME INTO A BOWL, AND GRAVY HAPPENS! YES...CRUNCHY
DOG FODD THAT MAKES ITS OWN GRAVY! ADD WARM WATER...STIR FOR CHUNKS [N BEEFY, TASTY GRAVY!
ONE MINLUTE . JUST LIKE THE FINEST BEEF STEW!




TV COVIMERCIAL

..................................AND THAT MINUTE AFI'ER

MMM! PERFECTLY HUR‘.:ILLI EU\Nb
FOR RICH, FRESH-FLAVORED COFFEE
GOODMESS . .. IN EVERY CUP!

‘asoou poob §1 ¥s00U OU

oy swioa) BuiBuoy jo posisul o)1), siab oym Jajiy Pa2au0d ¥, .

tecsscessescassscasseesssssessssss AND THAT MINUTE AFTER

-_GRA\{Y TRAIN GIVES YOUR DOG A

COMPLETE BALANCE OF VITAMINS,

MINERALS, AND PROTEINS. .THE
BEST BALANCED DIET IN THE
WHOLE DOGGONE WORLD. .. AND
DOES HE LOVE ITI GRAVY TRAIN!

LA 2 :
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THE RISE INSTANT LATHER COMMERCIAL:cscecsscssssscssccsnss

GUARD AGAINST ... RAZOR SCRATCH! MOW...A BETTER, SMOOTHER WAY TO RISE ... WITH SPECIAL BEARD-
GUARD AGAINST ...RAZOR SCRATCH! SHAVE .. . WITH RISE INSTANT LATHER! SOFTEMING INCREDIEMTS, PROVIDES
! YES, ONLY RISE PROVIDES COMPLETE EXTRA SCAKING ACTION, BUILTIN
PROTECTION AGAINST HARSH AFTER-SHAVE COMFORT!

RAZOR SCRATCH!

MNEED A CAR
RENT A CAR
FROM HERTZ!

! THE mmHn SMOKE TFHWI:Lh ’
AIR-SOFTEMNED
THE COOLER IT TASTES!

WHEN IT COMES TO MILDNESS YES, FOR A TRULY SMOOTH, MILD
LENGTH ALONE 1S NOT ENOUGH! SMOKE, TRY CHESTERFIELD KING
SO SATISFY YOURSELF i THE CIGARETTE WITH TOP TOBACCO

I‘H CHESTERFIELD KING! TASTE . .. BECAUSE (T'S AIR-
SOFTEMED BY TOP FDF\‘(J“I"V PAPER!




‘anboiog dn pua o) wast slomn suorann puajn o] aao] oym 3|dosd, .

ll.l..iliﬁﬂldlbilt.tit..l..‘i.OOOOAND THAT MINUTE AFTER

SWITCH TO RISE... REGULAR, OR Jerk! Didn’t anybody tell you?
EXTRAHEAVY WITH LANOLIN, FOR We néver put in a blade!
THE SHAVE OF A LIFE-TIME!
SOFTER! SMOOTHER! SAFER!
= .

Help! Stop the car! Quick! |
My feel went through the
floorboards again!

HERTZ CARE ARE READY ARUUND THE
WORLD! WHEN YOU'RE IN TOWN...
WHEN YOU'RE TRAVELING ... ONE
CALL TO HERTZ, AND YOUR CAR
WILL DC WAITING!

THE FARTHER SMOKE TRAVELS|
AIR-SOFTENED
THE COOLER IT TASTES!

N
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DON MARTIN DEPT. PART Il

Don Martin tells us that the “unexpected” can happen anywhere, like
the time he dropped in at MAD to buy a subscription, and we hired
him as an artist on the basis of his signature ... or the time he
was minding his own business, admiring the beautiful fountains...

PARKX

AN ARGE
bl \r
1 \) W,
e i ! U‘L b i 17 PO
| |

Say! Are you the guy who created
all those fine mosterpiecas?
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SUB-VERSION DEPT.

Over the past few years, the hig national magazines have been battling
each other to death in an effort to increase their readerships. But do
they go about getting people to subseribe and then remain subsecribers
by improving the quality of their editorial content? Of course not! That's
as bad as ever! What they do is: improve the quality of the mail they
send out. Mainly the mail that begs people to subscribe, and pleads with
subseribers to renew subseriptions. And, of course, those fantastic dis-
counts they offer help. Anyway, get ready now as M A D investigates. ..

"The Great
Magazinec
Circulation

Mr. Abisch is grateful for the “Thank You" note . . . until
the next day, when he gets another letter fram “LIKE” . . .

A plain, average clod decides to try a subscription to
“LIKE" . . . so he gets this letter from the publication:

**When twa cgolists meet, it's an | foran |,

LIKE

g i
wlication thal likes PeoR

e '”.m“. to subacribe 0 ir

irhe
(100 nl’n’.(‘ulﬂo oerT.

ug OF THE LELCHES
B, NEW TORT

sumscmirt
aas AvEM
nuw yonx ®

Mr. Murray Abisch
1213 Snorkel Avenue
Jersey city, N
Abisch:
ations, anddw:clnclr
aive

’ :ﬁgscription to L;K? -
are delignted to 1nﬁ?_
the next three years

ome aboard.

pear Mr.
order for

Congratul
We have jus
a three year
Magazine- e
you +hat for
of 9¢ an
lentngs of 16¢
nawsstand

ghe equivalel
avi

hich is 2%

r our rasula.r

LIKE for
i8su8. .«
per copy OVe
price.
Thank ¥
scription O

sub-
ou once again for your

der.
2 . cordilllﬁ'i-
Wently Wasgolt
prica Cutting E
for LIKE

ditor

LIKE

"The Hibliontiag e, i,

Yt kes pe
Who like to cubacripe €4 peojile

& TR

BUREchirTioN poy Low.up
44 AVENUP of 4 :

FTHE LEge

NEW Yong ag NEW vop

QErT
W
Hr. Murpgay, Abisgh N“
1213 Snerkal Avanueg

J-Bi'sny ‘-'“)'. M. J.
Dear Mr. Ahisch.

:::_' Wently Wesecott
itor, has infarg,

“eived your thr
Platiind Se-year SUbscriprs
Focoive LIKE for oy Tan itien 300 g
i T & next 155 .,
i uq-:;::ni:n! of 9¢ an issue, w:?:: S

S of 16¢
ragular newsstand Dr’iJ:: e

y OUr Prig, CutlLy
n,
ed e that he ;g. &

Congr 2,
Eratula iouti, and J.cnme ahsa,
t Ll haard.

2 lika tg -
:; 10:36 thig mnrmn;m:r:::lryou ol
5 Just 155 Weeke ang g g
Wa would ha o
iptisn
¥ou have hagn with :;s
a.Ire_&dy. we would 3ij
Spoeial vg1g F‘r.mnﬁ.s"u
but 8¢ an ismug,, {¢
for anather threc

Now I woulq

A S to run,

® 10 spe you
allnw

APire. So, since

Lo offer yoy

ou
Tate of not ga
YOU SUbSerihg po,
Years, 0-tow
Thank you for 4

newal order im:nedi“ S,

¢
fataly, T Fer

Simsraly,

- P;pe-:-a:l: trﬂstlay g
8 Cutting Editor Cutll.er
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Mr. Abisch keeps getting similar letters once a week for
the next seven months, after which “LIKE” sends him this:

LIKE

"“Tha plltbh'oqh'on. Mg# likes people who like to subseribe
to it, but which ia like wundering about ¥ O U £

Subscription Promotion Dept.

What is LIKE?
LIKE is people . ., LIKE is dogs LIKE is travel

is standing still . . . LIKE is gum un e oyl
LIKE is gelatin inside a jar ffugr:f‘r"ll?: 'elrs%!uur R

LIKE is an experience, a Oy, a wish, a dream, an itch,
a rabbit punch!

LIKEis cash... LIKE is food . . . LIKE is a publication!
LIKE is monay . . . LIKE is grub. .. LIKE is a magazine!

Whatis LIKE?... LIKEis a monaey-grubbing magazine!

Dear Mr. Abisch:

We hope you got the bink offered by thes little promonhon piece.
Since we baven’t beard from you regarding the renewal of your
curren! subscription, which now has only 123 weeks and 5 days to
rut, we would like to make you this special “old, old friends”
offer

¥ you remew now [or three more years, we will send you LIKE
for not 8¢ | . but 7¢ an issue. This is a savings for you of 15¢

over our regular nesesstand price.

Bently Wenlerest
Subscrniption Pu:_i
for LIKE

444 Avenue of the Leeches  N.Y. 98, N.Y.

After eleven months and forty-four more promotion pieces,
Mr. Abisch receives the following . . . “Special Delivery”:

LIKE

“The publication that likez peaple wha like to suhaeribe to it,
but swhich i like beginning to hate YOUR GUTS!™

BROMOTION GIMsicE DEeT
dd4 AVEHUE GF THE LEECHES
NEW YORK B0, NEW YORK

Mr. Murray Abisch
1213 Snorkel Avenuc
Jersey City, N.J.

Dear Mr. Abisch:

Your three=vear subscription to LIKE will be running out in just 71 V!‘bek.'-
and 3 days. Since, for some incomprehensible feason, you still haven'y re-
newed your subscription, we have an exciting offer for you.

* x k k£ x k & 2 k £ ¥ ¥ ¥ & ok % & ok A ok
For THIS week only {and svary ather wesk with 8 Wednsc-
day } we are offering you our “old, old. old friends™ rate of
not T, but 6¢ a copy . . . a savings of 19¢ over regular news-
stand price if you renew now for another three years,
B o¥ ¥ R ¥k ¥ ¥ Kk Kk ¥ % % ¥ k x % * ¥ % ¥ %

To help induce you to accept this offer, our ever-busy, imaginative Promo-
tion Gimmick Dept., which operates at an annual cost of $3,500,000, cn-
closes the following: a penny, a pencil, a bunch of money-saving subscrip-
tion stamps, a package of lentil soup, nnd an aotographed picture of Jack
La Ruc. By using all these items in some clever way, which we have ax yci
w determing, you will oot only be able w re-subscribe, but you can have all
kinds of fun while doing so.

‘We are expecting your renewal order immediately, knowing full well thal you
are now permancatly indebied 1o us for these gifts, and would not want to
bt considered an ingrate.

Cardially,

Woestley Crestcott
Promotion Gimmick Editor
for
LIKE

Now, in 999,999 cases out of a million, a subscriber is
so worn out by this kind of attack that he gives in, But
it just so happens that Mr. Abisch is one in a million—
He refuses. So now it's time for some rarely-publicized
emergency treatment. This letter arrives by messenger:

NRY R.LURE
HEEdimr-In-Cb'_Bf
LIKE Magazine

FROM THE DESK UF:

Mr. Murray Abisch

1213 Snorkel Avenus

Jersey City, N L

Dear Mr. Ahisch:

v inpited to
Chief, Henry

{ LIKE Maga-

pe the house quest 0 o through

You ‘"gd".-f““]r::T 2. Lure, from February 1
=ine s shor-
February 15

One of Mr, Lure's
oY .ﬂ‘; a
you LomoTrow cvening
Estate at East Snob, Leng | s, 2
2 dinner of phcavsant-undci & et
Sp
tich you and Mr. Lure : i
ahfr L'\: lf\f-ry [ure’s private swimming pool—the
gwim wn V-

Sound. Cordially,,

Tlacs will call for
you to The Ture

private chaufteured Cadi
u will have

+ 8-00 to transport

arrival, yo
¢land. up[f:aml-l‘:d ostrich navels,

formal moonlight
Long Island

)
i

Breastly Penscott
Ceeratary to Mr. Lure
i al moonlight swint
d c il be worn during form
32 P.§. White tes wt

| trust you are comiortabie hare
n my little home, Mr. Abisch.
After your meal, wihy don'l you
retire to the north wing with a
328 cipar, a gloss of $2000.-a-
bottie after.dinner wine, and a
Ayear suhscription renewal form oy
to LIKE—at our “old. old, nid, vk " 'J.,;
old, old friends™ rateof notde. iy 18 .,f?
bul 3¢ an 1Issue—a savings of 22¢ a‘" J .'h_..: o
over our regular newsstand price. WAL YA B
% A

l.*

) Eie ]
sol T,

WRIEal . T
J}ifhﬂ i {"ﬁﬂ'.‘.}: %

e s [DLTTR

i
H
!

AT, (o

The cigar and the wine
sound great Mr. Lure, .
but | don’t think 1’|l
re-subscribe lo LIKE
| me&an, it's a nice mag-
azine, but I'm tired of
all thoze metures. |'d
like to dig my teath in
to same solid reading
matter for achange .
50 I'm subscribing to

dll-l ARMY LAUGHS!
e, |

T L J
JalEn
)

IR

W%




Sixteen months and 64 letters, 126 pennies, 212 pencils,
1,645 money-saving subscription stamps, and 95 pairs of
seissors later, Mr. Abisch receives this urgent telegram:

D WESTERN UNION @

TELEGRAM
MURRAY ABISCH

121X SNORKEL AVENUE
JERSEY CITY, MEWJER
YOUR SUBSCRIPTION EXPIRES IN THREE WEEKS. WAITING
IMPATIENTLY FOR RENEWAL. ENTIRE MAGAZINE STAFF OF
13,248 PEOPLE IN 53-STORY "LIKE" RUTIDING HAVING
TROUBLE CONCENTRATING ON WORK WHILE AWAITING WORD
FROM YOU. WHY ARE YOU TORTURTNG US LIKE THIS? WHAT
HAVE WE DONE? WHERE HAVE WE FAILED YOU? PLEASE,
PLEASE RENEW. IF YOU DO, WE WILL GIVE YOU SPECIAL
"OLD, OLD, OLD, OLD FRIENDS" RATE OF NOT 6¢ .. .BUT
5¢ AN ISSUE . . . A SAVINGS OF 20¢ OVER REGULAR NEWS-
STAND PRICE. PLEASE MAIL ORDER AT ONCE, OR DROP IN
WITH IT PERSONALLY. IF DOORMAN NOT ON DUTY. KEY
TO BUILDING 1S UNDER MAT NEAR WATER FOUNTAIN.
SEYMOUR COWZNOFSKY
EDITOR IN CHARGE OF HIRING EDITORS
WITH FANCY ANGLO-SAXON NAMES

| 1like y;:;wy#hlver;' much, H.R.
1 Use it well. But your magazine |
!
|
|

How do you like sailing on my twn
million dollar yacht, Mr. Abisch?
You can't beat it for pleasure, eh?
The same way you can't beat a 3-year |
N subscription to LIKE at 2¢ -n
| issue — a savings of 23¢ over the
| regular newsstand price!
%

well, it's interesting. But |
don't know, those human interest
photos of dogs and kids only warm
my heart up to maybe 119° Fahrenheit.
The Reader's Digest can beat that
with their table of contents alonet

= o B Copyright © 2006 by E.C. Publications, Inc.

Two weeks and fourteen telegrams later, Mr. Abisch gets
the following telephone call direct from “LIKE" Magazine™

Hella, Mr. Abisch. This is Prestly Bentcott. at LIKE Magazine . .
just calling 1o remind you that your subscription expires next week.
Incidentally, because we're fond of you . . . not just as a subscriber,
but as a warm, decent human being . . . here's what we'll do. We'll
let you re-subscribe for another three years at a rate that's even
more fantastic than our "old, old, old, ald friends” rate. It's our
“NEW friends™ rate of not 5¢ . . . but 4¢ an issue, which saves you
21¢ over our regular newsstand price. What was that, Mr, Abisch??
Why, of course there’s no energency! Wiy certainly you can sieep
on ! Yes, | realize that it's a little tough making decisions
at three o'clock in the marning!

: E 1
**Many a father who invest: a forfune in
receives o quarterback,

v . |
ding hiz 1on to college only

You play o good game of polo,
Mr. Abisch, After this chulker,
why don't we shower and Hly down
tn Australia for the Davis Cup
finals? I'll bring along a 3-
year subscription renewal form,
and on the plane you can sign
up for one cenl an issue—a
savings of 245 over our regular
newsstand price!

Everything sounds great, Henry, except
for the subscription business. | tell
you frankly, | don't like your magazine
because iU's sneahy. | mean, if you're
50 anxious 10 run $0 many photos of nude
women, why don't you |ust run them and
eaption them: “Nuda Women''? Why must
you always snaak in nude statues and
paintings all the time and pretend yau
are giving us features with culture?




**Artholegiits spend quiet evenings roiding geod books.

All right, Abisch! That does it! Your
one hour of kissing my daughter is up!
Now go inside and wipe that lipstick
aff your mouth and sign this 3-year
subscription renewal form—which give:
you LIKE at our special “'new enenies”
rate of FREE=a savings of 25¢

bl i _ A ' T2 WS | ] M
i3 iy ; £eyry L — 2 : ‘ ) _'.'.?"!".J_-?'

You got yourself a deal, Mr. Ablsch! &
From now on, I'll pay you 50¢ for cach [l
issue of LIKE you accept forthe next
thros yoars . which is asavingsof |}
50¢ an issua for me, since | was will
ing to pay vou $1.00 an issue all along
to get you to sign up! Now, beat it!

That sounds decent of you. Hen. Well. Hank. you finally

but | don’t think | can afford did it! You wore down ; ; ]
1 ; i ; J \ ¥ - 7
over our regular newsstand price. it. However, my mind might be 8 my sales resistance. ¥ ’ 1 v
changed with some further sales: | There's my signaturel ! 1
manship, a better offer .. . and I've just re-subscribed A |

mainly more kissing! 1o LIKE Magazine for

another three years!

1

But, you may ask, why do “LIKE” and other big publications go to so much trouble to
keep building their circulations? And why do 85% of their readers get these magazines
by subscription at ridiculously low rates? The answer can usually be found in the
full-page ads these magazines place in newspapers and advertising trade journals.

GOING UP!!

Yes, sir. ..

LIKE Magazine’s
Circulation

is going up

all the time!

And doyou know WHY ? Becausc Ll‘i‘{i’.
cenders are so wild about our magazine
(hat our subgcription promotion depart-
ment is kept busy night and day cor-
responding with millions of eager sub-
. 'TS. "
s”'lll?}: thing that makes us 0 happy is
that our circulation Kecps growing =4
“unexpectedly” and “spontancously”.
Here we are, quictly putting together
our great Mogazine Cvery week, some-
tines forgetting that our subscribers

. of no- , ] i
dd:.:'?\;;tm with hat was @ nice fair rate when we only
WA

Rut had 9,900,000 excited spontancous

to get after those 170,000,000 other

is hen all of a su ' i ' E
e A Americans who still don't read LIKE.

where millions of people

| L : jin i iy errn §12,000,000
subscriptions. We can't explain it. renders. Now that we have 10,000,000 All this will cogt an Wﬁ.‘ wickly by
it's wonderful. cited spontancous readers, we arc B sum we intend to make up HR

s excited spontanco 4 climinuting our entire staff of writers

S LU rt PARas he decem
8 W R ADVERTISERS morally obligated to do t ,
SOOPENS IS thing. So we're raising our rates 1o and photographers.

A . » St -r is: WHEN YOI ADVER-
As of this weck, LIKE Magazine has §52,000 for a full page ad in LIKE. Remember this

e AL e HOW YOUR MESs
signed up 10 million excited spontanes Guod news? You bet! Rut yo;u o4 1tm'zr“\\.»nttl.:‘\bmr: 1::\: (by our proof
ous subscribers. And so, because we it from us, il's going to get even hetler. hﬂc-d- és i
have reached a milestone in circulation, You'll be paying a lot more before '.h!' Ee Pn_’ E ‘E. ADVERTISING DEPT.
e re. cager to pass along the kood  yoaric ver] Becauss mext weck, LIKE L e Liilii
news to all advertisers, Beginning Wit is hiring another 2300 peopls for our i.H p::'l"::.:u!.l; er;u :‘t'-érk
the April 13¢h issue, advertiscrs will no subscription-promotion department . . « A ;

longer poy 242,000 for a full page.
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JOKE AND DAGGER DEPT. PART Il

Here’s another installment of that friendly rivalry between the man in black and
the man in white, both dedicated to the “cause” . . . ol outwitting each other as —

JRARID Copyright © 2006 by E.C. Publications, Inc.



INSIDE-OUCH DEPT.

Today, huge companies spend millions of dollars in advertising
and public relations to maintain a "Corporate Image”, However,
a company’s "Corporate Image” isn't always a true picture of
what goes on . . . as you'll discover when the Editors bring you

A MIAD PEEK BEHIND

Lseas-iyBis, se umouy 3o sjaydesd Buuney,

THE OFFICE OF THE “REYNOLDS TOBACCO“ COMPANY TODAY'S MOTION PICTURE (ENSORSHIP BUREAU
JRARID Copyright © 2006 by E.C. Publications, Inc.



1, 0w-aw Bulwoaidt ayj daoy Hj1ieby,

THE SCENES

WRITER & ARTIST: DAVID BERG

Sl

THE UNITED STATES WEATHER BUREAU

£y

Lo
1

L
I C18 ]

H .ﬂm'

-

1
vt
n

)
THE “ARPEGE PERFUME" FACTORY

THE MAIN OFFICE OF THE “A & P -
JRARID Copyright © 2006 by E.C. Publications, Inc.



COVER-STORY DEPT. You may not believe this, but 4,378 new paperback titles hit the newsstand book racks
every time your watch ticks (unless you forget to wind it!) Now, we at MAD are all
for “culture” . . . but let's face it: Most of these paperback books contribute very
little to the cause! (Granted, MAD contributes very little to the cause, too . . . but

ARTIST: BOB CLARKE _

EARERBIACI

It Started
In Naples
¥/

jinomz |
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o ot ot =t e

" B ETEYN
ol = =~
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that's another article!) Besides, there are just too many paperback books for anyone
to read them all. So we've come up with a pame in which you can get more “culture” out
of reading the titles than reading the books. Yes, gang, you can save your time, eve-
sight, and mainly lots of money by playing MAD's new title-reading game called . . .

ROUISEARIE

, WRITER: 8Y REIT
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LITTLE BLACK-AND-WHITE LIES DEPT.

We all love to read newspaper gossip columns, because
they give us poor slobs intimate glimpses into the ex-
citing lives of glamorous celebrities. But the trouble
with gossip columns is: They're all misleading! For one
thing, columnists greatly exaggerate commonplace events
to make them exciting. For another, most columnists have
certain favorite people whom they always praise, and
certain other people whom they knife at every opportu-
nity. As a result, some celebrities are always getting

"#o[B Asoa ‘wn|B Aspa vy seanijaq adA} eaissaudap-ajuow,, YL, ,

clobbered in print, no matter what they do, while others
invariably come out of every scrape smelling of roses.
Also, when a columnist is stuck for material, he stirs
up trouble by inserting provocative items in the form of
questions, leaving the rabid reader free to draw his own
evil conclusions, and thus protecting himself from law-
suits. To show you what we mean, first we'll sample a
few hot items from a typical column, and then we'll take
you behind the scenes for the truth . .. as MAD shows you

HOW TO READ

BETWEEN THE LINES, AND FILLIN THOSE LITTLE DOTS (...) IN

A GOSSIP COLUMN

ARTIST: GEORGE WOODABRIDGE

HERE IS A SAMPLE ITEM FROM A TYPICAL GOSSIP COLUMN
ABOUT A CELEBRITY WHO'S A FRIEND OF THE COLUMNIST:

e —— — e — e A~
Wanda Turquoise, in addition to being a busy movie

nelress, i.‘* Ill?ﬂ'.l [t H'i."(‘ Ilnli IIG'\'(ﬂG'Il ll'll?!]'l{_'r1 nqll(' h“fl’lﬂ
close tabs on her Young son's education, never allows
him 10 wateh the gory violence so prevalent on TV . . .

AND HERE IS THE TRUTH, WHICH SHOWS THE COVER-UP:

|

How many times | hafta
tell yuh—knock off
watchin' that vislancal

WRITER: DON REILLY

HERE IS A SAMPLE ITEM FROM A TYPICAL GOSSIP COLUMN
ABOUT A CELEBRITY WHOM THE COLUMNIST DOESN'T LIKE:

 —— e —

We can't reveal her identity, but we know a famous

Hollywood star who got so annoyed at playboy-director

Elia Shpielia®s attempits at petting that she bit him,

and chewed up his trouser [eg for good measure., ..
Py _—

-
-

%47 NEMS ARE CLOBBERINGS ...

NOW LET'S TAKE A LOOK AT AN ENTIRE COLUMN TO SEE WHAT ITEMS ARE COVER-UPS, AND W
JRRID Copyright © 2006 by E.C. Publications, Inc.
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DON MARTIN DEPT. PART Il

“Jayio Ayt Ino puo ‘oo U0 u| saob osado, ,

Even before he became an artist (and some say he still isn‘t one!)
Don was always good for a “lift”. . . especially when he worked as

S
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WE WISH HOLLYWOULDN'T DEPT. ipis & 8] uiBBoig sy sy (UBBD tsaud v, |

In 1836, one of the greatest (‘haptm“s in U.S. history was written by the brave
men who defended “The Alamo.” Today, almost every American knows and respects
the historical facts behind this great heroic event. The few that don’t, it
seems, are In the moving picture business. You’ll see just what we mean as.

MAD VISITS JOHN WAYDE

ON THE SET OF
‘AT THE ALAMO”

ARTIST: MOH‘I’ bHUGKEH WHITEH LAI‘II‘IY'ICGEL

=3

- Hnwdy foli:s' I m John Wayde herp on lhl‘o{!fﬂl 'At The Alamo™
While we're getling ready to shoot the last battle scene, I'd like
to tell you a little bit about this great motion picture masterpiece.
I've produced, directed and starred in this movie because | believe
in America, because | believe in Freedom, because | Delieve in heroes,
and mamly because | I behe\re it'll T&:ﬁ: a bundle of dough'

My next move was to hire a top-notch historical writer
to dio the sereenplay—someane familiar with the story of
— Texas indepandence—a scholar who could make those pages
of history come alive, by twisting facts and sneaking in
sexy girls at the most improbable moments .. ."

\ “I've been asked how | managed to raise $12,000,000
1o make Lhis Him. Well, all | did was goto my
| friend Clink Merchantman. You see, | also believe in
Texas Oil Millionaires .. "

| o ;
Well, | wrote '“How Benedict Arnold Got the
Congrescional Medal of Honor,”" starring Steve

Clink, I've got a little John. you must be insane! | Clink! Yau're not
free time so | thought I'd don’t have anywhere near that going to blow our

Tell me, Jim!
What's your

knock outa 3-hourand 38 B amount of money . . . in these pin money on a silly historical Reeves and Sofia Loren: “Napoleon Bonaparte,
minute film on The Alama. pants. But if you'll go into movie! You promised mavie wriling The Tall Swedish Emperor™, with Gary Cooper
Could you lend me, say, the ketehen, you'll find a you'd buy me New and Jayne Mansfield; and *Abe Lincoln Meets A

$12,000,000 till Pay-day?
Your pay-day, thal !

cookie jar in the closet
over the Cadillac!

background?
J Chorus Girl," with Anita Ekberg in the litle
role . . . Horgel who played the chorus girl!

Zealand with those |
pennies we've been
saving!

“\.

JORN Wiype!
STUDics
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( “Finding stars like Richard Dgome to play Sam Houston, Richard Widemark

“'Next came the vital job of casting the movie. In 5 4
L ! od to play Jim Bowie, and me to play Davy Crochett was essy. What concerned

rder TV audien ir i
- Om:mtsoac:;fnigeme #g:e rii;g:;?{ Ilhdeeci;;gg 3 =4 me more was pleasing the folks to who go te movies to se¢ good acting.
tu hire a popular TV star to play Sam Houston ., " So | imported Laur::m;?ati f;:a'frﬂ :_:—‘{I 'é?;:ﬂf;,:_t‘:{:? fame, from England,

it O SR 2
I 83y, John! | rahlly don't think (=S4 Don't worry about a thing. Larry!
{ean be very convinging as an Practice talking with a Southern
arrogant commahnder from South accent for the first few scenes,
Carolina with this English accent! and then you ¢an drop it. Nobody
— 5 will notice the difference!

mm ) o S = el

You undarstand that this i | underatand, Inhn, | alen
just 3 cameo part. Dick! It's understand you're diregting
pretty small. | only want your this movie, so |'d rather
name, for billbcards and ads! have a SMALL part!
The smaller the better!

\ "But, to protect our $12,000,000 investment and insure a profit, it was
| important that we attract the most important movie-going audience of all!”

LI R N | B

How about this important American hs lpnc&! hgum | befieve in this picture, [ met mlbdfp”-m Incidentally, Frankie! We're alf o
| just made up this morning., John? We'll call him Jim;, 5o 1'm willing to make at the—at the— 1 letting our hair grow long and
il Smiddy. and make him a teenager wha sings historical sacrifices! I'm also willing A-aalemot : wild and unkempt for this movie

[ .. 5o you'll have to get yours

Alamo rock 'nroll songs! | warn you, though—if you
tnmmeéd to malch! Okay , . .?

. 1o gamble! I'm casting Frankie
include him in the film, it may mean 10 million

Alavon, here, 10 play Smiday!

teenagers ot the box office . How's that for guts? o) L _‘\‘_QL
= | kT ; N

s:-:- f,:: .
U

{ "The casting was complete except for two important
roles, little Lisa Dickingon, and Captain Bonham.
—  After weeks of intensive scouting and interviewing
t the world’s finest talent, | finally found the two
stars who were made forthese roles..."

I

Now, look, Patrick and Aissal
| want you to do your very best
in thece roles, and halp maka
this a really great picture!

""Aswe all know, the longer the picture nowadays, the greater
it is. Well, we had a gréatness problem right from the start.
Mamely. how to add three hours to an exciting half-hour assault
on the Alamo by the Mexican Army. One way was to pad the time
with lengthy speeches about freedom ...

o

.

If that's what you're
fighting for, Davy,

then I'm rooting for
Santa Anna . !

Republic! | like the sound of that word,
Travis. It means a place where a man can
Iive free, and work free, and getdrunk
free. |t means a place where a baby ¢an
shave, and a girl can dance, and 2 stunt
marn can break a leg free. Republic! Yap,
those pictures | starrad in made a lot
of money for Republic. And that's what
I'm fighting for . . .!

——
—
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“another way to run a picture 3% hours so we can charge $3.50 for

reserved seats is to fill the time with events in the ives of the Alamo

heroes. Bul rather than deal in histoncal facts, which would require
research, we dig the next best thing: we lied

£

L BIUDISIREY DIST14 FYL,, VO UMOUY UM dwog [agas 30080 vl Apad v,

Davy Cruckett, you're a good man—taking
time off from your busy schedule defending
the Alamo to perform an act of kindness

far another human being, namely making love

Fiacker, you'r purty, you
don't seem real, Come to think
of it, you're not! My writer
mars you up, loa!

L1
Mow, give me a long, lingering movie
kiss. We got 2 haurs and 46 minutes
to kill hefore the actual attack—
when the picture really starts!

=7 g

“Maturally, while killing all this time, | made excellent use of lhe‘_
greal historical rock 'n roll voice of Frankie Alavon as Smiddy . . .

Hera's to the gi-irlies

\

Poor kid! Look how
Beaut.i-ful giir-lies,

What—S5anta Anna!? I'm talkin’

he tries to sing
knowing that in a few
days, he could be dead!

Rock. rock. rock.
Around the Al-a-mo rotte

-

"By the way, 1'd like to mention the superb, realistic joh performed by my make-

¥
_{ updepartment. Here we see Capt, Dickinson's wile—a plain, average, gorgeous =0 1|
{ blonde . . . you know, the type you'd find defending any Alamo! Notice how battered N
she is from the rigors of life in a besieged, disease-ridden fort .. " L
| A it
Does she Only her Alamo Poor Mr
ordoesn't she? hairdresser Knows

on b

'© 2006 by E.C. Publicat

#

FRARD Copyright

eah! That mean,
n Santa Anna!

Lock at that malignant
™ three-inch smudge spot

about Dick Clark! Clark don't
play his records . .. and in

a few days, he's dead!

™7 B

‘MNow we see the same Mrs. Dickinson after the long,
bitter battle which reduces the fort to rubble.. "

f

5. Dickinson!

And look at that deadly mascara stain
on her nose! Ugh! | can’t bear to see
a beautiful woman made ugly by the

ravages of a movie war!

er cheek!



»
l‘ ¥

(o L
"

'‘One more point: Actually, in 1836, the Alamo defenders hated the guts of
the enemy. But in my film, | have the Americans love and admire the Mexican
army. After all, men are brothers, time heals all wounds, and why keep
today's sensitive, movie-going Mexicans away from the box office . . .2

bunch of Mexicans,
j heroic General, Santa £

Lights!
Cameral

4 Say, here comes that real nice

=1 tobravely blow our brains out!

their
ready

Even as | kill them, |

feel proud of them,

because | can't help
admiring their courage!

]

Think how much more

couragepus they'd

be if they outnumbered

us 3010 1, instead of
just a measly 3510 1!

SCENE &47

TAKE

e S — T g

You idiots! This s
=1 8 mation picture!
‘-‘g You're gonna kill
Davy Crockett—not
. Has John Wayde! You're
supposed to be
MEXICANS!

= Mexicans.Shmexicans!

We're gonna kill
John Wayde . . . for

making us sit through §

P e
I EBRAD

John

Where's ‘e gotta
kill John
Wayde? Wayde!

Copyright ©
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“Well, folks! I've got to leave you now, | see they're ready to shool ‘

the final battle scene . . . the one in which | get killed! Alter which, |
I'ver ot & conference about my next historical motion picture master- |

piece, ''The Siege of Montgomery Ward"” with my two writers, Grace

Well, General
Santa Anna!

Mow that we've ]
wipad out this

“Alama’ maovie |

company, what
next...? |

Metalious and Mick Kenny. See you around .. "

Here comes
Nayde! l

MNext, | take my army of movie-goers, and we %’
|

wipe out Chariton Histon, for 3% hours
of "Ben Her" ..

11 —— e
And then we wipe out Kirt Dougless for 34 ho
of “*Sparticuss™
[ WAL
else who tries pictures like this again!

S




IF YOU VALUE YOUR SANITY...

THE IDES OF ||

A SIGNET BOOK

BEWARE...
THE IDES OF

AN\

YES, THE EVIL THAT MAD’S
DONE LIVES AFTER IT...

...as, stab after stab, it assassinates

RIDICULOUS MADISON AVENUE ADS
LUDICROUS HOLLYWOOD MOVIES
INSIPID TELEVISION SHOWS

Mainly, this latest pocket-size book has

“The Most Unkindest
Cutting Articles
Of All!”

This tenth collection of sharp humor, pointed satire, and dull garbage joins “The MAD
Reader,” "MAD Strikes Back,” "Inside MAD,” "Utterly MAD,” "“The Brothers MAD,”
"The Bedside MAD,” “Son of MAD," ““The Organization MAD,"" and “Like MAD" to bring
you more material in the MAD “conspiracy’ . . . namely our conspiracy to “bury humor,
not to raise it!” So you berrer rush our and ger your copy of "The Ides of MAD"
before she entirely disappears off the newsstands. Because they’ll probably Caesar!

ON SALE SOON AT YOUR FAVORITE NEWSSTAND

OR YOURS

BY MAIL FOR 40¢

- . - e e S e e e s e = omw me US€ COUPON Drdl.lpll:utc---------------

MAD
POCKET DEPARTMENT
225 Lafayette Street
New York 12, N. Y.

Also, please send me:

J The MAD Reader
MAD Strikes Back!
Inside MAD

Utterly MAD

The Brothers MAD
The Bedside MAD

Son of MAD

The Organization MAD

Like MAD

O0C0000oOoo

PLEASE

SEND ME:
(] THE IDES OF MAD

| enclose:

[J 40¢ for 1
[1 75¢ for 2
[] $1.00for3
[ $1.35 for 4
[1 $1.65for5
O $2.00for6
(] $2.25for7
] $2.60for8
[] $2.90 for 9
[ $3.25for 10
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Sadder...

But wiser

where there's strife...t o_rp‘s Beer

WHAT A HEAD!

Who said you can't
tie one on with beer?
Here's a guy who drinks

"The Beverage of Moderation,"”
and he's been in a beer
stupor for a month!
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